Title:

Introduction to Popular Culture

Lecture hours:

30h - Lecture 15h/Seminar 15h

Study period:
(summer/winter)

Summer/winter

The number of
credits:

ECTS 4

Assessment methods:

Written assignment

Language of
instruction:

English

Prerequisites:

English B1/B2

Course content:

Popular culture plays a vital role in modern society. It embraces
many activities and influences our lives on very different levels.
During the course we explore the social, political, historical, and
economic contexts of popular culture through various media forms.
We also focus on genres, theories, movements, practices, and
products typical of popular culture.

Learning outcomes:

THE STUDENT

W01 knows the areas of popular culture and their relationship with
European cultural heritage (K_W08)

W02 knows and understands selected areas of everyday culture with
particular emphasis on the cultural aspect of traveling and spending
free time (K_W12)

W03 knows the works of popular culture (popular literature, TV
series) and understands their significant elements (K_W10)

U0l can independently acquire knowledge and develop research
skills related to reflection on popular culture (K_U06)

K01 is ready to observe the current cultural events, new forms of
artistic expression, with a particular focus on popular culture
(K_KO08)

Name of lecturer:

Marcin Kowalczyk, PhD




Email address:

marcin.kowalczyk@ukw.edu.pl
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