Title:

Consumer behaviour

Lecture hours:

15

Study period:
(summer/winter)

Summer or winter

Number of credits:

Assessment methods:

Written exam and presentation on the chosen consumer behaviour’s factor or
phenomenon

Language of instruction:

English

Prerequisites:

Communicative knowledge of English

Course content:

- Consumer behaviour as a science, connections with consumer
psychology, social psychology and behavioral economics

- Which factors can explain behavior in the marketplace?

- Financial Decision Making

- Perception, learning and memory

- Brand personality, relations between consumers and brands
- Social influence

- Cultural Influences

- Household Decision Making

- How consumption changes during one’s life cycle

- Social structure and consumption

Learning outcomes:

After completing the course the student will know some basic terms, models and
concepts connected with consumer behaviour. They will use them to understand,
characterise and predict consumer behaviour. The student will be able to relate
personality and motivation to the choices consumers make as well as to assess the
components and stages of the individual and group decision-making process. The
student is supposed to develop skills in analysing some socio-cultural factors of
consumer behaviors.

Name of lecturer:

Magdalena Szczepanska (Institute of Law and Economy)

Contact (email address):

magdasz@ukw.edu.pl
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